Playing our part
in the fight against marine litter in overseas territories and
the protection of marine biodiversity!

June 2020, Lovea is partnering with the Polynesian
environmental association “Oceania” to combat
marine litter in French overseas territories, act to
promote them and contribute to the protection of
marine biodiversity.
Lovea has always been inspired by these remote
islands, and they have served as a theme for its
iconic products: Tahiti Monoi.

A 100% natural product, with numerous benefits,
made from macerating Tiare flowers in coconut oil.
The launch of this beauty range in June 2020
marked the brand’s eco-friendly and ethical
approach.
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La Phocéenne de Cosmétique

TO LEARN

The product packaging has been designed
with recycling in mind and the formulas
contain up to 99% natural origin ingredients.

« Sea observation campaign »

Similarly, Lovea is committed to use only
vegan formulas for its new products and its
Monoi oil is responsibly sourced in Tahiti.
It was therefore natural for Lovea to partner
with Oceania as part of this responsible
business approach.
Together, they will undertake innovative
projects with the aim of improving knowledge
on cetaceans and protecting them.

Fa’aora « revival/second life »

a sustainable project aimed at reducing the
impact of litter!
Litter, nets and fishing equipment lost or
abandoned at sea have a significant impact
on marine life and biodiversity, including the
phenomenon of entanglement.
This risk represents the main threat for whales
and dolphins throughout the world and results
in at least 300,000 deaths per year.
Lovea has therefore become a partner of
Oceania for this first Fa’aora project, which
means “second life”, and which will promote
a community approach to reduce the impact
of litter on marine biodiversity in French
Polynesia.
The watchwords: Learn, Act & Upcycle!

In the month of August, three Moorea fishery
committees will give their feedback on the
professional and general public survey on
the risk of entanglement at sea.

Selected and trained by Oceania, their
objective is to quantify the threat and identify
the types of litter found in the sea and bring it
back to shore.

To this end, three fishermen from each
committee will be appointed and will
go aboard once a week for 10 months,
with “observers” from working-class
neighborhoods.

A marine team will then take over to pick up
the large nets in the lagoon and channels.

ACT

UPCYCLING

« First waste collection campaign »

On July 26, the first litter collection operation took place at Manava Bay, 25 meters
beneath the surface. The collection survey
showed that the bay was full of nets, sails,
plastic and metal.
There were two well-organized units: at sea,
two dives took place with a professional
team of underwater divers, and on land there
was a garbage collection in the area.
We were delighted to see so many people
responded and felt involved.

« Garbage is given a second life »

A garbage sorting operation was planned at
the dock with the general public with the aim
of raising awareness
The garbage was then weighed and identified with a view to keeping as much as possible in cases where the garbage could have
a “second life”.

The philosophy of this project is reflected
in its name.Fa’aora means “revival/second
life”.
Lovea and Oceania will therefore work to
ensure that the majority of garbage brought
onto land is used to create new useful items
which will be used in an art exhibition.
Upcycling will be carried out by the company
“Concrètement Design”, which mixes upcycling, slow design and local pop culture.

Behind this aesthetics mission is a concrete
reality, a desire to make better use of resources and create a modern Polynesian
identity.
Promoting knowledge for all in order to serve
Nature is our ambition and mantra.

THE BEST WASTE IS
THE WASTE THAT COMES FROM

1.

The project in numbers

Giving meaning to our products for our
employees, partners and customers
through a positive approach to the link
between Man and Nature.

Meaning

2.

2017 - Oceania is created

3 litters collections between land and sea.
One 10-month offshore campaign to
quantify and locate nets and test a protocol.
7 youths from vulnerable neighborhoods who
will be trained and involved in the project:
• 3 will serve as marine mammal observers.
• 4 will work at “Concrètement Design” to
upcycle waste.

24
months
65000€
de projet
budget
150
association
members

LOVEA,
OUR
AMBI TION
5.

Taking action along with Oceania
to make a real lasting impact on
the environment and wildlife.

Proof
3.

Promoting Overseas territories, which are little known
and incredibly rich.

4.

Playing a social role by promoting
the involvement of youth and the
energy of passionate people.

Raising awareness amongst mainland customers about the environmental cause, the
protection of marine life and the fight against
marine litter, thanks to the “totem” power of
these extraordinary marine mammals

Awareness

Societal

Social

Lovea: our CSR commitments

Protecting the richness of nature is a true mindset, one
which Lovea wishes to convey.
This is why we want to ensure that the manufacture of
our products is in line with our commitments:

RESPECT FOR HUMANS: We are committed to put
human beings at the heart of our work. Our suppliers
also have a joint role in our success. Many of them have
been with us for years and years. We believe in quality
and “Made in France” local distribution networks, and
we strive to keep more than 95% of the value of our purchases in France.
RESPECT FOR THE ANIMAL WORLD: All of our
new products are vegan.

Because Nature and Wildlife deserve our outmost respect, we are always working on new formulas with ingredients that are not from animals or produced by them.
In line with our group’s ethics, we refuse all animal testing, even if that means we cannot sell our products in
certain countries which impose tests on animals.

RESPECT FOR THE ENVIRONMENT: We are committed to using recyclable packaging which is made with
less virgin plastic.
Because we know that we have a role to play in the fight
against pollution and because we are aware that the road
ahead will not be easy.
Every day we are working towards ever more responsible
packaging:

by opposing excess packaging.

by trying to incorporate recycled plastic in our bottles
and jars as soon as possible.
by promoting combinations of recyclable materials
that will simplify things for sorting center now and in the
future.
by removing non-recyclable materials from our promotional tools.
by supporting customers with a simplified sorting process.
by saying STOP to waste.

SELECTION OF HIGH-QUALITY RAW MATERIALS: For ever more natural, exciting and effective

products, we select active ingredients which are full of
benefits for your skin and hair. True treasures of nature,
we pay particular attention to their origin and method of
production.

• Our Monoi oil comes solely from Tahiti and bears a designation of origin which guarantees its source, its manufacture according to a traditional ancestral process
and a sustainable supply that provides fair compensation to local farmers.
• Our Organic Coconut Oil is a high quality virgin oil, from
the first cold pressing, and is vegan. None of our suppliers use animal harvesting methods.

About Oceania
OCEANIA is an Environmental Association based in Moorea in
French Polynesia. It specializes in the study and conservation of
cetaceans and whales in the Polynesian sanctuary.
Every day its members conduct research and work towards
conservation, training and raising awareness about large cetaceans
and the marine environment.
It works at sea with fishermen and other local actors, but also on
land with awareness events and campaigns, especially in schools
to target the younger generation.
The association is already known for having successfully conducted
and continued the “Vigie Sanctuaire [Sanctuary Watch] project”,
which aims to limit the risk of collision between humpback whales
and high-speed vessels.

About La Phocéenne de Cosmétique
About Lovéa
Lovea is the brand for all ladies who believe that in order to be
beautiful they should above all be natural.
Lovea was designed for those who are affected by protecting nature
but for whom it is not a chore or a compromise but more simply a
way of life.
It is the brand for those who prefer simplicity, transparent messages
and responsible brands but also and above all pleasure.
Lovea is the brand for eternal optimists, positive thinkers and those
who shine.
It is the brand for those who love to feel the warm sun on their skin
but also dance all night.
The brand for women who live their lives to the full, spontaneously,
without complexes or shade.
Lovea is the brand for those who want beauty that is as good for
them as it is for the planet…
‘‘Simply without compromise.’’

Éric Renard et Xavier Padovani,
founders of La Phocéenne de Cosmétique

Founded 24 years ago in Salon de Provence, La Phocéenne de Cosmétique has succeeded in developing their activity in France and abroad
building on strong commitments and on sincere and ethical values.
Thanks to their Le Petit Oliver and Lovea brands, La Phocéenne de Cosmétique is permanently innovating and investing, to maintain and develop products that are more responsible and respectful of consumers
and our environment as they remain accessible and manufactured in
France. They prove that it is indeed possible to ‘‘Always do better for
beauty and well-being’’.
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